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The backstory

HP Indigo brings brand purpose to life through
sustainable and personalised packaging and
digital print solutions. They want to be a catalyst
for positive change, to help brands innovate
their printed media through sustainable, and
personalisable, digital printing. This is your

turn to translate these offerings to the world of
analogue gaming - through Top Trumps.

Top Trumps has been a family favourite for over
40 years. Sold in over 30 countries in more than
10 different languages, they’re known for packs
based on cultural phenomena, from the likes

of Harry Potter through to Elvis, as well as Top
Trumps classics like dinosaurs and horses. But
in today’s world there’s much more to fandom
than simply collectable merch. Audiences want
to be part of the action and own personalised
memorabilia that really feels unique to them.
From Christmas chocolate to bespoke droids,
brands from all over the world are jumping in
on this trend. How can you use personalisation
from HP Indigo to design something that’s a cut
above, and takes Top Trumps to the next level?

What'’s the challenge?

Design a new concept for Top Trumps that
incorporates HP Indigo’s personalisation
capabilities into the pack. You should consider:

*  What makes your design feel truly personal to
each individual?

*  How can you go beyond the obvious tropes of
pictures of friends and naming conventions?

*  How can you tie personalisation into existing
pack iterations for ultimate fandoms?

Your idea must include:

Individual card designs (but don’t change the
game mechanisms themselves).

How the cards would be packaged (HP Indigo
pride themselves on sustainable printing, so this
should be part of your packaging solution).

Who are we talking to?

Fandoms around the world. The specific fandom
or types of fandom is completely up to you, but
you should make it clear why your idea is unique
to your chosen group and their passions.

Things to think about

Understand the breadth

Top Trumps is one of the world’s biggest
licensees. It owns the rights to produce
cards for almost everything you can imagine.
There’s a reason their slogan is ‘Whatever
you're into, so are we!’ So you should
research their existing products and explore
how your idea could build upon and enhance
these current offerings.
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Understand the game

This isn’t about changing the game make-
up itself: a series of cards on a subject

from which players can compare different
stats, and the best stat wins. This is about
transforming the design to make it feel fresh,
and personal, to your audience. How can

you reimagine the look and feel of the game
without changing the inherent gameplay?

Keep it on display

For ultimate fandoms, their merch isn’t just
something they pop in the cupboard for

a rainy day. How can you make sure your
designs make audiences not only want to
pick it up and play, but also something they
will be happy to keep out on a coffee table all
year round?

Personalisation vs sustainability

The biggest problem with personalisation?
People can often see it as a gimmicky or
throwaway product. HP Indigo cares about
sustainability, so you should make sure your
response doesn’t feel disposable. How can
you make personalisation feel timeless, and
make sure your designs are too good to get
rid of?

The important stuff

No matter what your idea, your response must
include:

Your new card designs and packaging, how you
decided on your chosen direction, including your
audience and what makes them tick.

An exploration of how your idea could work
across other packs.

Your must also showcase at least 3 of HP’s Key
Success Principles for winning creativity:

* Inspire with purpose-led creativite
¢ Make it distinctive to create stand out

e Drive collectability and uniqueness per
item/card printed to create F.0.M.O.

e Celebrate Consumer Stories

*  Empower consumers to Co-Create (User
Generated Content)

e Link printed items to social media.
What and how to submit

Read Preparing your entries before you get
started for full format guidelines.

Main (essential):

Either a presentation video (max. 2 min) OR
JPEG slides (max. 8), showing your solution.

If submitting a video, you must also include at
least 2 (max. 4) supporting JPEGs to showcase
your final pack and card designs.
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