
THE COURSE

Creating Digital 
Strategies for Brands
ROSIE COLLINS

In this workshop you’ll discover some of the most innovative 
approaches and techniques to developing your digital 
strategy.  Techniques that use clever data thinking and 
an understanding of the latest technology to ensure that 
the brands you work on create even more empathetic and 
meaningful digital experiences. 

Rosie Collins
—
Senior Strategist, DigitasLBi
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LEARNING OUTCOMES

YOUR FACILITATORCreating Digital Strategies for Brands

Rosie Collins – Senior Strategist at DigitasLBi, will get you 
to work on a hypothetical brief for a hypothetical client and 
with her guiding hand, you’ll get to crack it in real time. In a 
series of 30-minute and 60-minute workshops, punctuated 
by brief periods of reflection, and other necessary breaks 
for thought, she’ll help you to drive forward the evolution of 
a digital solution to the brief. Rosie will guide you through 
the main stages of the process from conception, through 
formulation and to implementation. She’ll share useful tools 
and techniques to smooth that journey. By the end of her 
workshop, you’ll get to present your ideas to your peers, 
getting invaluable feedback from Rosie and the rest of the 
group. 

SUITABLE FOR WHAT THEY SAY

Rosie has always had a deep passion and 
interest in brands and digital strategy. She 
has developed band and digital strategy 
for a wide range of household names 
including, BMW, Aviva, Barclaycard, 
Wickes and Unilever. Her passion lies in 
helping brands to be more empathetic, 
and in developing ideas that are genuinely 
meaningful for consumers. In her spare 
time Rosie sings in a Gospel Choir, does 
Crossfit three times a week. She also sits 
on the board of a non-profit online giving 
platform that connects women who, in 
their spare time, want to use their talents 
and skills to raise funds for women and 
girls in less fortunate circumstances than 
themselves around the world.

By the end of this workshop you will:
—
Understand what the upcoming trends in 
digital are
—
Get a detailed insight into the underlying 
principals that engage people online 
—
Learn how to map out the customer 
life-cycle
— 
Be able to map out some of the most 
important customer moments from no 
awareness to advocacy
—
Learn about and appreciate what a digital 
blueprint is
—
Get a deep dive into some of the category 
specific digital trends and the principals 
that engage people and the professional 
industry alike

Creative people
—
Account people and planners
—
Marketers
—
Anyone who wishes to understand 
how to conceive and implement a 
digital strategy
—
Anyone who is employed in a digital 
agency
—
Those who have not had experience 
working in digital and now need to 
understand its potential
—
Anyone who is keen to embrace 
the digital age and understand the 
unlimited marketing and promotional 
possibilities it offers

‘I think this session should be 
mandatory for everyone working 
with advertising agencies.  
I thought I would be out of my 
comfort zone but I loved it.’ 
Robert Howarth, Motion Graphics Designer 
Viasat Broadcasting


