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D&AD Launches New Blood Shift with Support from Leo Burnett 
New programme seeks young visionaries to inject life into the creative industry 

 
London, 27 April 2016 - D&AD wants to find London’s untapped talent. The creative industries need a 
fresh perspective and D&AD are on a mission to find it and deliver it. Many young people already lead 
creative lives but haven’t got creative careers, either due to a lack of training or connections. New Blood 
Shift is going to change this.  
 
Bringing over 50 years of creative excellence and experience to the table D&AD and New Blood Shift are 
set to educate, connect and enable young people from London to take a step closer to the creative career 
of their dreams. This isn’t about connecting people with any single agency, D&AD wants everyone to get 
involved, to share time or knowledge to make this project a success. 
 
What is New Blood Shift? 
New Blood Shift, with the support of Leo Burnett, wants to uncover raw talent and propel them into the 
industry with their passion and drive. Through a free 12-week night school run by the best in the 
business, chosen participants will get up to speed on what it means to be an advertising creative.  
 
As it is an evening programme, participants can still attend the courses without having to give up on their 
current job (which can often be an impossibility if you’re living in London). Once the course is complete, 
mentorships and paid placements will be up for grabs, enabling the ultimate first step into a creative 
career. 
 
Who is this for? 
D&AD believes that the creative industries need more diversity and this can only happen if the emerging 
talent comes from the biggest possible pool. This isn’t a programme for university graduates, it is for 
talented young people aged between 18-26, who haven’t been to university but who really want to get 
their teeth into a career in advertising or design. 
 
There is no brief to answer, the only entry requirement is that they must be creative. This can take any 
form, from blogging to poetry, coding to Instagramming, writing music to painting, creating street art to 
illustration. They don’t expect experts on the creative industry just an interest in finding out how they 
could turn creativity into a job.  
 
How does it work? 
Applications are open from today and potential applicants can apply here until the beginning of June. 
After all the applications have been assessed, up to 50 applicants will then be shortlisted for an exclusive 
exhibition that will take place in early July where top industry hitters will be invited to see the work and 
meet the applicants. From here, up to 15 of the applicants will be selected to go through to the night 
school which will begin in September and run for 12 weeks. Imparting knowledge in everything that is 
needed to understand the industry and create an unforgettable portfolio, New Blood Shift graduates will 
then be networked with agencies and studios alike in order to create fantastic connections for moving 
forwards. 
 
Mark Tutssel, Global Chief Creative Officer, Leo Burnett commented, “I think talent resides 
everywhere, historically our source has always been through education and the usual outlets like 
universities and art collages, but if you look outside of that, people everywhere have a talent, everybody 
is creative. I’m always looking for people who challenge the status quo, who point a compass to the future 
and bring new fresh innovative imaginative ideas to the table. 
 



 

I’m delighted at the partnership that Leo Burnett has with New Blood Shift, because it 
represents an open door for new talent. An invitation to step into our world and to grow 
as an individual and to find that skillset that resides in you and to bring that out in a fresh 
new way.” 
 
Paul Drake, Foundation Director, D&AD added, “Diversity in the advertising and design industry is 
rightly a hot topic, but although many people are talking about it, we need more action. New Blood Shift is 
an ambitious project that we need the whole industry to get behind. We want to find undiscovered talent 
and give these young people the tools and placements to forge careers. To be successful we need the 
help of everyone in London to get the message out. If you know someone that might be perfect for this 
opportunity, please send them our way!” 
 
D&AD wants to get the word out as far and as wide as possible. This programme is completely free for 
applicants and is a real step towards inviting people into the industry based on talent and not just grades 
or connections. Although the programme is only running in London this year, they hope to be able to roll 
out similar schemes in different cities globally.  
 
Ultimately, the more engagement this programme receives, the bigger step that everyone in the creative 
industry takes towards a fairer future. 
 
Key Dates 
 
June 1 2016 - Application Deadline 
Early July 2016 - The 50 shortlisted Shift applicants will exhibit their creative work for London’s hottest 
design and advertising agencies, as well as receiving free mentoring and careers advice from industry 
hotshots. 
Late July 2016 - Following the exhibition, 15 Shift applicants will be invited to take part in the full 
programme. This kicks off with a three day incubator at the end of July. 
September 2016 -The free 12 week night school will run from September to November. 15 participants 
will work on challenging briefs, develop a portfolio and hone all their creative skills to become ad-industry 
ready. 
December 2016 - Shift Showcase: A celebration of the journey. Shift participants will have portfolio 
sessions with the biggest names in the industry, and there will be the offer of paid internships and 
placements. 
December Onwards - Participants will receive on-going mentoring from industry and D&AD to ensure 
they're well on their way to landing that first break. 
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For media requests, contact: PR Manager Elisa Barnard | elisa.barnard@dandad.org 
 
For more information on the Foundation contact: Paul Drake | paul.drake@dandad.org 

 
About D&AD 
 
Since 1962, D&AD has been inspiring a community of creative thinkers by celebrating and stimulating the 
finest in design and advertising. A D&AD Award is recognised globally as the ultimate creative accolade, 
entered and attended by the best from around the world. 
 
But it's much more than just awards. Members join a vibrant global community, whilst creatives and 
clients are inspired by a world-class Training programme. 
 



 

As a non-profit, all of D&AD's surpluses go straight into programmes such as New Blood, 
that inspire the next generation of creative talent and stimulate the creative industry to 
work towards a fairer, more sustainable future. 
 
 

 
 


